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those who are not so qualified should
not be enrolled. [Guide 5]

§ 254.6 Deceptive use of diplomas, de-
grees, or certificates.

(a) An industry member should not
issue a degree, diploma, certificate of
completion, or any document of simi-
lar import, which misrepresents di-
rectly or indirectly the subject matter,
substance or content of the course of
study or any other material fact con-
cerning the course for which it was
awarded or the accomplishments of the
student to whom its was awarded.

(b) An industry member should not
offer or confer an academic, profes-
sional, or occupational degree, if the
award of such degree has not been au-
thorized by the appropriate State edu-
cational agency or approved by a na-
tionally recognized accrediting agency,
unless it clearly and conspicuously dis-
closes in all advertising and pro-
motional materials which contain a
reference to such degree that its award
has not been authorized or approved by
such an agency.

(c) An industry member should not
offer or confer a high school diploma
unless the program of instruction to
which it pertains is substantially
equivalent to that offered by a resident
secondary school, and unless the stu-
dent is informed by means of a clear
and conspicuous disclosure in writing
prior to his enrollment, that the indus-
try member cannot guarantee or other-
wise control the recognition which will
be accorded the diploma by institu-
tions of higher education, other schools
or by prospective employers, and that
the degree to which it is recognized is
a matter solely within the discretion of
those agencies. [Guide 6]

§ 254.7 Deceptive sales practices.
(a) In obtaining leads to prospective

students, an industry member should
not use advertisements or promotional
material which is classified, designated
or captioned, ‘‘Men wanted to train for
* * *’’, ‘‘Help Wanted’’, ‘‘Employment’’,
‘‘Business Opportunities’’ or by words
or terms of similar import, so as to
represent directly or by implication
that employment is being offered.

(b) An industry member should not
deceptively designate or refer to its

sales representatives as ‘‘registrars’’,
‘‘counselors’’, ‘‘advisors’’, or by words
of similar import or misrepresent in
any other manner, the titles, qualifica-
tions, training, experience or status of
its salesmen, agents, employees, or
other representatives.

(c) The advertising or promotional
materials of an industry member which
are used to provide leads to prospective
students should include the full name
and address of the school (a local ad-
dress is permissible in the case of a
multilocational school) and disclose
the fact that it is a school if such is
not apparent from its name. In addi-
tion, a person who responds to such an
advertisement or promotional material
should not be visited by a salesman un-
less the advertisement or material con-
tains a clear and conspicuous disclo-
sure that a salesman may call or unless
consent to such a visit is first obtained
by mail or telephone.

(d) In obtaining leads to prospective
students, an industry member should
not represent that it is conducting a
talent hunt, contest, or similar test,
unless such is the fact and such rep-
resentation is accompanied by a clear
and conspicuous disclosure of the in-
dustry member’s name and address and
the fact that it is a school if such is
not apparent from its name. An indus-
try member which conducts a talent
hunt, contest, or similar test among
prospective students should keep accu-
rate records concerning the results
thereof. [Guide 7]

§ 254.8 Deceptive pricing and misuse
of the word ‘‘free.’’

(a) An industry member should not
represent directly or indirectly in ad-
vertising or otherwise that a course or
courses may be taken for a specified
price, or at a saving, or at a reduced
price, when such is not the fact; or oth-
erwise deceive students or prospective
students with respect to the cost of a
course or any equipment, books, or
supplies associated therewith or fur-
nish any means or instrumentality by
which others engaged in obtaining en-
rollments may make such representa-
tions. Illustratively, an industry mem-
ber should not represent:

(1) That veterans or other stated
classes of persons may be enrolled at a
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